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SECTION 1 | THE PROBLEM & OBJECTIVE

The Problem

WHAT WAS THE PROBLEM?

One of my recent UX projects involved redesigning the main website for AUTOPAY, a business-to-consumer
(B2C) company, as well as designing a proposal for a new website for its parent company, The Savings
Group, a business-to-business (B2B) organization. The challenge was to create two distinct websites that
would appeal to regular consumers and financial institutions looking to refinance their loans.

To achieve this, | performed extensive research and created visual mockups for both sites, utilizing the design
thinking principles of Empathize, Define, Ideate, Prototype, Test, and Implement.
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SECTION 1 | THE PROBLEM & OBJECTIVE

The Objective

WHAT WAS THE PROBLEM?

The primary objective of the AUTOPAY website redesign was to enhance the user experience, make it easier
for users to find relevant information, and encourage them to proceed to the refinancing application form.
Meanwhile, the main objective of The Savings Group website redesign was to attract lending companies to
become partners of The Savings Group brand. In addition both websites needed to adhere to its own
individual Brand Guidelines, which | personally created on previous projects.

- AUTOPAY Brand Guidelines
» The Savings Group Brand Guidelines

* Text in blue and underlined are clickable links.
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https://uxcazon.com/TSGSite/AP_BrandGuidelines.pdf
https://uxcazon.com/TSGSite/TSG-BrandGuidelines.pdf

SECTION 1 |

THE PROBLEM & OBJECTIVE

The Brand Guidelines

BRAND COLORS

The Autopay Brand colors are to be used on any printing materials or digital presence.
It is recornmended to use the Primary color and only used gray or white colors to avoid
conflicts with backgrounds. The AUTOPAY Primary color should be used to emphasize
text or use in the digital arena to highlight specific calls to action. It can also be used as
an accent through digital and printed documents.

#429885 #D36B56 #20202C
RGB 68, 152,181 RGB 211,107, 86 ROB 44, 44, &4
CMYK 70,1710, 4 CMYK 13,70, 68,1 CMYK 70, 64, 63, 64
PMS 7459 C PMS 7416 C PMS 426 C
PMS: Pantone Matching
#6D6ET #EOEQED #FFFFFF HEX Value: HTML Coler Code
RCBI03MGM3 RGB 224, 224, 224 RCB 255, 255, 255 CMYK: for Pri
CMYK 4,3,0,56 CMYK 0,0,0,12 CMYK 0,0,0,0 RGB: Use f
PMS Cool Gray 3 € PMS7541C

CONSUMER LIFESTYLE PHOTOGRAPHY

The Images below are an example of the look and feel
that the AUTOPAY Brand must adhere to. When using
an image make sure to cover the following points. An
image must have Diversity, Individuals from various
walks of life, and the image must depict enjoyment

and happiness around other individuals.

BACKGROUND OPTIONS

The logomark round shape can be used to
create unigue backgrounds that can be
used on presentations or other pieces of
touchpoints in the marketing space

AUTOPAY Brand Guidelines 21

BRAND ICONOGRAPHY & ILLUSTRATIONS

The following icans are some examples of the look and feel of the
illustrations that AUTOPAY Brand uses throughout the digital
and printing environment.

Icons and lllustration requests

If you required or need a specific icon for your presentations
please reach out to your Point of contact (POC)

Minimum Size Icons

Digital Max: 140 pixels or less
Print Max: 1inch or less |

AUTOPAY Brand Guidelines 23

BRAND COLORS

up Brand

HOSOA3D
RCBS,
YK 94, 88, &

2/DM PMS 2748 Pantene/PMe

Heavy Dark Blue Navy Blue SkyBlue

<4

one Matching System
EX Value: HTML Color Code
FFF

EMVYK: Use fe
RGB: Use for D

255, 255,255

True Black White

THE SAVINGS GROUP PHOTOGRAPHY

-

BACKGROUND OPTIONS

THE SAVINGS GROUP Brand Gu

THE SAVINGS GROUP LOGO AND BADGES

lconography & lllustrations
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SECTION 2 | THE APPROACH

The Approach

HOW DID YOU ADDRESS THIS PROBLEM?

To address this complex problem, | employed the design thinking methodology to find the optimal solution. By
empathizing with the users and stakeholders, defining the problem, ideating solutions, prototyping and testing
the design, and finally implementing the solution, | was able to create a well-designed, user-friendly website

that met the needs of both companies' audiences.

EMPATHIZE DEFINE IDEATE PROTOTYPE TEST IMPLEMENT

(L, THESAVINGS GROUP @) AuToPAy
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SECTION 3 | THE STEPS - EMPATHIZE

The Steps - Empathize

WHAT WERE THE STEPS YOU TOOK TO COME UP WITH THE FINAL SOLUTION?

To better understand the needs of the users and the business goals, | conducted a comprehensive research
process. First, | interviewed customer service representatives, Fulfillment teams, and managers to gain
insights into the challenges they faced. Additionally, | reviewed Quality control recorded calls from actual
customers who provided feedback about their experiences with the service and usage of the main website.
Through these interviews, | discovered that many users were coming to the website with questions about how
to start a refinance process. They were seeking information on the refinance process and also the regular
vocabulary used when completing an application. The customer service team also reported challenges with
the website's outdated interface, leading to long wait times for customers.

(L, THESAVINGS GROUP @) AuToPAy




SECTION 3 | THE STEPS - EMPATHIZE

The Steps - Empathize

In addition to the interviews, | also performed
secondary research, created personas, and

conducted a competitive website audit analysis.

This analysis involved looking at multiple websites
from competitors to understand their approach,
with a focus on how they presented information to
the user (such as vocabulary, color, layout, and
call to action).

By combining these insights with the design
thinking principles, | was able to develop a
comprehensive solution that addressed the needs
of both the users and the business goals.

* Text in blue and underlined are clickable links.

Meet

Trevor

Single, Accountant, 36 years old
Denver, Colorado

“l love cars and | want to learn
how to service my own car”

Goal

Trevor is a passionate young adult with a deep
interest in cars. He dreams of learning how to
service and repair cars, but his current financial
situation prevents him from pursuing this passion.

Sport Vehicle Enthusiast.

Trevor's passion for sports cars is

~ undeniable; he could talk for hours
S about car engines and everything
related to them. His love for cars

has become a defining aspect of
his personality.

Brand Awareness: 6/10

Information Seeker: 9/10

Price Focused: 8/10

Digital Oriented: 4/10

Urgency: 8/10

Media Influencers

7 TVPro 250 Discovery

Social Networks

BOMO6

Meet

Deborah

Engaged, Teacher, 38
Breckenridge, Colorado

“I want to visit as many US
states as possible”

Goal

Deborah is an avid driver with a deep passion for
exploring new places. She has set a lofty goal for
herself: to visit as many US states as possible in her
new car and to do so she needs to start saving.

Road-Trip Planner

Deborah is a meticulous planner

and she's always trying to save

money. Recently, she got a new

) car and realized that refinancing it

.I"."I. would be a wise move to help her
plan her road trips better.

Brand Awareness: 7/10

Information Seeker: 5/10

Price Focused: 9/10

Digital Oriented: 7/10

Urgency: 6/10

Media Influencers

) iscovery |4

HISTORY

Social Networks

230060
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Meet

Naya
Single, Entrepreneur, 33
Austin, Texas

“I want to open my own
Bakery shop”

Goal

Naya is a young entrepreneur who loves to bake
and she is always talking to her parents about how
she will open her new bakery shop soon. She
dreams of one day have a chain of bakery shops.

Cupcake Creator

Naya is a skilled cupcake designer
and baker and she understands
¢\ the importance of financial
\--J planning and realizes that if she
intends to open a shop in the near
future, she must start saving now.

Brand Awareness: 8/10

Information Seeker: 6/10

Price Focused: 7/10

Digital Oriented: 6/10

Urgency: 9/10

Media Influencers

Social Networks

> JOK{

@ AUTOPAY


https://www.figma.com/file/2BykIDvOHKZQgqZnoszPTT?node-id=7%3A2
https://uxcazon.com/TSGSite/AP-Competitive-Website-Audit.pdf

SECTION 3 | THE STEPS - DEFINE

The Steps - Define

After conducting extensive research, sharing findings with product and marketing team, and reviewing
analytics, we discovered a high bounce rate of 70%. We concluded that the lack of information clarity and
outdated appearance was likely the primary reasons for the low engagement and high bounce rate on the site.

-
- - . -

{ @ Auto Refinance ] [ @ Vehicle Service Contract ] [ @ About us [ @ Auto Refinance Calculator ]
{ @ Purchase ] [ @ Guaranteed Asset Protection ] [ @ Reviews ] [ @ Learn ]
( @ Lease Buyout [ @ Careers ] ( @ Glossary

( @ Cash-out Refinance ( @ FAQ

(L, THESAVINGS GROUP @) AuToPAy



SECTION 3 | THE STEPS - DEFINE

The Steps - Define

To address these issues, we aimed to simplify the way we presented information to the user, making it more
compact and digestible. Specifically, we aimed to revise the vocabulary to be more accessible and avoid
overly technical language. By prioritizing these changes, we hoped to improve the overall user experience and
reduce the bounce rate on the site. To complement my initial research | proposed Sitemap and User-Flow for

the new site with the feedback and collaboration from our Product and Marketing Team.

* Text in blue and underlined are clickable links.

(L, THESAVINGS GROUP @) AuToPAy



https://www.figma.com/file/2BykIDvOHKZQgqZnoszPTT?node-id=7%3A2

SECTION 3 |

THE STEPS - DEFINE

View Auto Refinancing menu
and selected the option
“Auto Refinance”

YES

Does the User has
questions on how
to Refinance a Car?

Searching the web I landed on
the AUTOPAY Home website )

YES

Does the user has
additional Questions?

NO

the company’s
> pany _—

NO

—

YES

User is satisfied with

Refinance Process

User is more concern on the
legitimacy of the website and
decides to skim the main
homepage for signs of credibility

Is the user satisfied
with the website
credibility?

NO

The user still wants learn more
about the company and goes to
the “About us” menu section

The user has YES . The User finds answers
questions about the > L3 U MM R 1 > in the Glossary and
) Knowledge Center Section
company's process? FAQ pages
NO
pa J
N\
Vv
2 yd
< <

2 “Reviews” pages R —

The user visits the
“About us” and

User wants to learn
about Vehicle
Protection Services?

YES

—

and is satisfied
with the content

-

User wants to learn how
much can the savings be
through this company

l

User calculates the
savings using the
calculator tool

Is the user ready to YES

“Get Started” on
refinancing a car?

Vv

—

User Visits the Vehicle
Protection menu section
and reviews VSC and GAP

The User is ready to start the
Refinance process adn clicks

teh CTA Button

L, THESAVINGS GROUP

—

—

User understands
company products
(VSC and GAP)
after visiting its pages

Refinance Process begins User

is send to the “Fast Track
Application Software Tool”

QUESTION

ACTION

OUTCOME

FINAL SOLUTION




SECTION 3 | THE STEPS - IDEATE

The Steps - Ideate

During this phase of the project, | collaborated closely with various team members, including Developers,

Copywriters, Marketing Managers, and Product Managers. It was important to ensure that everyone was on

the same page and that their input was taken into consideration. Specifically, | focused on three areas:

1. Ensuring that the wireframe designs for both companies (AUTOPAY and The Savings Group) were feasible
for Developers and that they would not encounter any challenges during the development process.

2. Working with Copywriters and Marketing Managers to ensure that the website layout and the positioning of
Images and copy sections were optimized for user engagement and conversion.

3. Keeping the Product Managers informed of the project's progress so they could start thinking about how to
divide the work and create appropriate tickets for the entire team, including Developers, Copywriters,
Marketing, and content creators. By collaborating closely with all team members, we were able to create a

cohesive and effective product.

* Text in blue and underlined are clickable links.
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https://www.figma.com/file/2BykIDvOHKZQgqZnoszPTT?node-id=7%3A12288
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THE STEPS - IDEATE

@ Search Bar

‘When the search bar is used a new
section will show up above the FAQs
showing the result of the search inquiry.
When this happens the results will
show above the *FAQs and Clossary”
radio buttons. The new section will push
down the FAQs and Glossary sections
farther down.

AUTOPAY Menu 1 Menw 2 Moo 3

{ | . e
Tore ; Topc
Cotenant Cotenanyt

L m

Ask an expert.

Lorem ipsum dolor sit amet,
consectetur adipiseing elit.

What would you like ta discuss™
~

How can we help youT*

How may we call you?*

° Feedback Topic Button

When the topic button is interacted
with the FAQ section will show related
Questions based on the topic button,

AUTOPAY M1 Menu 2 Mo 3

Let’s find it together

@ Frequently Asked Questions O Glossary

Frequently Asked Question i1 e -

Lorerm ipsurn doler sit amet, consectetur adipiscing olit. ld pharetra, sed proin
et eu felis. Est diam arcw, ipsum faculis et varius proin pharetra. Placerat feugiat
amet, volutpat & porta eu id et senean. Orel eget sit dignissim et amet.

@ Frequently Asked Questions Q Glossary
J

Frequently Asked Question il -

Lerern ipsum elolor sit amet, eonsoctetur adipissing it id pharetra, sod proin

et eu felis, Est diam arcy, ipsum iaculis et varius proin pharetra. Placerat feugiat

amet, volutpat a porta eu id et aenean Orcl eget sit dignissim et amet.
Frequently Asked Question #2 +
Frequently Asked Question 3 +
Frequently Asked Question #4 +
Frequently Asked Question #5 +
Frequently Asked Question 16 +
Frequently Asked Question #7 +
Frequently Asked Question #8 +

Loan specialists are available
to work with your schedule.

NBea advica) OLr 1a3m & hera 10 help mats GEEing an s aan
sy, Weere avaslable on your sehedube pver test, el of phane

AUTOPAY

Categary1

@® Frequently Asked Questions Q Glossary

Frequently Asked Guestion i1 -

Lorern ipsum dolor sit amet, consectetur adipiscing elit. id pharetra, sed proin
ot eu folis. Est diam arcy, ipsum iaculis et varius proin pharetra. Placerat feugiat
amet, volutpat a porta eu id et senean. Orci eget sit dignissim et amet.

Frequently Asked Question ii2 +

Frequently Asked Question #3 +

Frequently Asked Question #4

Frequently Asked Question 5

Ask an expert.

Lorem ipsum dolor st amet,
consectetur adipiscing elit

Wihat would you like to discuss™

hoose 3 1op v

Haw can we halp you?*

@ FAQs - Accordion Q/A

The FAQs will have an accordion
systermn to show "Question and answer”
By default the first Question should
always be open to demonstrate to the
user the mechanics of the tool.

Asked Question #3 +
Frequently Asked Question 35 +
Frequently Asked Question 46 +

Loan specialists are available
to work with your schedule.

e atHCa? Ot 1A s har 10 halp Maks geeing an =t loan
ey, Were avalable on your schedule over test, emall, o phane.

@ AUTOPAY Monu 1 Mena 2 Merw 3

Let’s find it together
S

Frequently Asked Question #1

Lotem ipsum dolor sit amet, consectetur adipiscing elit. Id pharetra, sed proin
et eu felis. Est diam arcu, ipsurm iaculis et varius proin pharetra. Placerat feugiat
amet, volutpat a porta eu id et aenean. Orci eget sit dignissim et amet

Frequently Asked Question #3 +
Frequently Asked Question #5 +
Frequently Asked Question 46 b

Loan specialists are available
to work with your schedule.

e advace? Our Leam is fere 10 help make S8Mling an auto laan
wasy, Were avalable on your schedule over text, gmail, o phane.

Meris 4

Menud

s

Ask an expert.

Lorerm ipsum dolor sit amet,
consectetur adipiseing elit

What would you like to discuss?*

Mt m

Lorer ipsum dolor sit amet,
consactetur adipiscing elit

What would you like 10 discussT"

wehat is your basic infarmation?*

Flaase type the text shown below®

2ut3g

“Roquired

AUTOPRAY wena 1 menuz Menu3

Let's find it together

© Frequently Asked Questions @ Glossary

@ Glossary

The glossary section will share the
same space as the FAQ section.
whenever the Radio buttons are
engage the section should populate
with the user’s selection either the
FAQs or the Glossary

L

Mt 5

Ask an expert.

Lorem ipsum dolor sit amet,
consectetur adipiscing elit

What would you like to discuss™

How may we call youT*

Wihat is your basic information?®

@ Contact form

Short contact form should always be in
afix position , in case the user decides
to contact or reach out to an agent.

Loan specialists are available
to work with your schedule.

PasGe 30wca? C1ur 13 15 1a 10 halp Mk Gerting an 2t loan
easy, We're avatiable o your schedule ot text, emall, o phone

@) auToeay Mer 1 Menu2 Moz

Let's find it together

Loan specialists are available
to work with your schedule.

Mewd advice? Dur toam is here ta help make gesting an auta loan
sy, Wave avaiabie or your schedule owee teat, email o prone

L, THESAVINGS GROUP

Apply now

pems m

Ask an expert.

Lorem ipsumn dolor sit amet,
consectetur adipiscing elit.

Wihat wauld you like 1o discuss™
toph w

Feow may we call youT"

Wihat is your basic information?*

Apply now

@ AUTOPAY




SECTION 3

THE STEPS - IDEATE

AUTOPAY c Protection £ dge C Apply Now

Lowest Interest Rate

H1- Lowest Interest Rate - Header Title

Blog Sub-title or context of the blog

Published: Marc| 2022 By: Autopay

ELET 0 , m

Main Blog page > Lowe

Author Editor o Why Trust us -
Jessica Crown Trevor Smith

Interest Rate > Blog Long/Short Title

Lorem ipsumn dolor sit amet, consectetur adipiscing elit. Egestas
g Expert B ¢ e
y Reviewer P varius porta eget feugiat sagittis velit hac nullam. Ultricies viverra
i
\ ¥ cusan Clark Q Fact Checked pharetra, leo placerat. Felis pharetra mi velit proin proin neque odio,

HIGHLIGTHS

. Dapibus massa purus sit sed vel ornare et purus. Urna rhoncus ac eget adipiscing semper

massa purus sit sed vel ornare et dignissim.

+ Ac senectus malesuada lobortis semper lacinia. Tellus tortor enim, commodo a eleifend

scelerisque et risus. Orci, cum iaculis amet erat lectus et dictumst.

- Dapibus massa purus sit sed vel ornare et purus. Urna rhoncus ac eget adipiscing semper

dignissim. Ac senectus malesuada lobortis semper lacinia,

H2 - Blog Header Title

Lorern ipsum dolor sit amet, consectetur adipiscing elit. Egestas mi neque mattis lacus sed congue orci. Ut varius dui netus nunc ut tellus nunc.
Ullamcorper nunc purus mauris non gravida. Integer et gravida scelerisque imperdiet suscipit id eu est quis. Quam mauris nam sit eleifend. Lacus
etiam ut malesuada sit volutpat nisi. Ut lec in nisl tortor, egestas ipsum. Enim melestie neque volutpat in bibendum. Facilisis quis euismod arcu non
nulla. Urna, quis in at massa id ut eu. Hendrerit quam pharetra, consectetur egestas dolor ac. Dolor scelerisque quis dictum morbi. Mauris et viverra
nibh accumsan faucibus. Sit mattis id enim dictum cras amet habitasse. Risus faucibus aliguam volutpat, sagittis, pretium quis.

Loremn ipsum dolor sit amet, consectetur adipiscing elit. Vulputate mauris turpis dictum felis pellentesque. Eget imperdiet penatibus mauris blandit
aenean orci. Viverra in ultrices tincidunt ut bibendum pretium ac. Sollicitudin tristique aenean in laoreet congue pellentesque ultricies mi. Lacinia et
tempus tempus, enim. Curabitur massa volutpat, orci sed pellentesgue nisl dui amet et. Sed netus larem non turpis proin mi odio posuere. Eget
blandit vitae pellentesgue nec. Non non bibendum semper ornare cras. Dictum nibh diam netus sed duis dictum cursus consequat. Nullam quisque
lacus, edio duis commeodo dictum tellus. Scelerisque malesuada tincidunt consectetur sed.

Dapibus massa purus sit sed vel ornare et purus. Urna rhoncus ac eget adipiscing semper dignissim, Ac senectus malesuada lobortis semper lacinia,
Tellus tortor enim, commodo a eleifend scelerisque et risus. Orci, cum iaculis amet erat lectus et dictumst.

Pharetra a etiam ultrices at volutpat tincidunt penatibus nunc velit. Lorem quam risus, Ut a, at morbi tartor in at. Scelerisque vestibulum purus aenean
tortor senectus. Sagittis, scelerisque non volutpat, eget. Risus volutpat sed faucibus id massa hac est morbi integer. Rhoncus adipiscing arcu sit ac sed
ultricies. Lorem quam risus, ut a, at morbi tortor in at. Scelerisque vestibulum purus aenean tortor senectus.

T

Benefit Benefit Benefit
QOur network of trusted lending partners Get started and get into a better loanin a Auto refinancing made easy,
competes to deliver you APR as low as. matter of minutes. We'll let the numbers all with just a few taps from
2.99% on appraved credit speak for themselves. your awn device.

H2 - Blog Header Title 2

Loremn ipsum dolor sit amet, consectetur adipiscing elit. Vulputate mauris turpis dictum felis
pellentesque. Eget imperdiet penatibus mauris blandit aenean orci. Viverra in ultrices tincidunt
ut bibendum pretium ac. Sollicitudin tristique aenean in lacreet congue pellentesque ultricies
mi. Lacinia et tempus tempus, enim. Curabitur massa volutpat, orci sed pellentesque nisl dui
amet et. Sed netus lorem non turpis proin mi odio posuere. Eget blandit vitae pellentesque nec.,
MNeon non bibendum semper ornare cras. Dicturmn nibh diam netus sed duis dictum cursus

consequat. Nullam quisque lacus, odio duis commodo dictumn tellus. Scelerisque malesuada

tincidunt consectetur sed. Financial educational

Dapibus massa purus sit sed vel ornare et purus. Urna rhoncus ac eget adipiscing semper reads delivered straight
dignissim. Ac senectus malesuada lobortis semper lacinia. Tellus torter enim, commeoedo a to your inbox.

eleifend scelerisque et risus. Orci, cum iaculis amet erat lectus et dictumst.Eget blandit vitae Lorem ipsum dolor sit amet,
pellentesque nec. Non non bibendum semper ornare cras. Dictum nibh diam netus sed duis consectetur adipiscing elit
dictum cursus consequat. Vulputate mauris turpis dictum

felis pellentesque

Email Address
“Quote 1- Lorem ipsum dolor sit amet,

consectetur adipiscing elit. Nisi m

bibendum a ipsum nulla dignissim. 8 proviing mucrci seiess:

agree to AUTOPAY Privacy Policies.

Loan speacialist are available to

AUTOPAY

Auto Loan FAQs

Let’s find it together

Vehicle Guaranteed Vehicle Service Cash-out
Refinance Asset Protection Contract Options

(® Frequently Asked Questions O Glossary

Frequently Asked Question #1

Lorem ipsum dolor sit amet, consectetur adipiscing elit. 1d pharetra, sed proin
et eu felis. Est diam arcu, ipsum iaculis et varius proin pharetra. Placerat feugiat

amet, volutpat a porta eu id et aenean. Orci eget sit dignissim et amet.
Frequently Asked Question #2
Frequently Asked Question #3
Frequently Asked Question #4
Frequently Asked Question #5
Frequently Asked Question #6
Frequently Asked Question #7

Frequently Asked Question #8

Loan speacialist are available to

work with your schedule

We p| u 0 h that imp their fin.
in the market for a new or used car, we can help you get the rate y

already have an auto loan, we can help you find a better rate that lower:

Resources Company

culator

rategenius  (T) Trest

Apply Now

Ask an expert.

Lorem ipsum dolor sit amet,
consectetur adipiscing elit,

What would you like to discuss?*

v

How can we help you?*

How may we call you?*

What is your basic information?*

Please type the text shown below*

2uT3g

Ask Questiol

“Required

GET STARTED

AUTOPAY : c otection  # ¢ : Apply Now

Auto Loan Glossary

Let’s find it together

Ask an expert.

Lorem ipsum dolor sit amet,
consectetur adipiscing elit.
What would you like to discuss?*

v

How can we help you?*

How may we call you?*

O Frequently Asked Questions ® Glossary
What is your basic information?*

Searchbyletter: A C G | L O R V

Please type the text shown below*

A ZuT3g

Application: Lorem ipsum dolor sit amet, consectetur adipiscing elit. Id pharetra, sed
proin et eu felis. Est diam arcu, ipsum iaculis et varius proin pharetra, Placerat feugiat Ask Question
amet, volutpat a porta eu id et aenean.

*Required

Applicant: Lorem ipsurm dolor sit amet, consectetur adipiscing elit. Id pharetra, sed
proin et eu felis. Est diam arcu, ipsum iaculis et varius proin pharetra

C

Co-Applicant: Lorem ipsurm dolor sit amet, consectetur adipiscing elit. Id pharetra, sed
proin et eu felis. Est diam arcu, ipsum iaculis et varius proin pharetra. Placerat feugiat

amet, volutpat a porta eu id et aenean.

Contract: Lorem ipsum daolor sit amet, consectetur adipiscing elit. Id pharetra, sed proin
et eu felis. Est diam arcu, ipsum iaculis et varius proin pharetra.

Collection: Lorem ipsum dolor sit amet, consectetur adipiscing elit. Id pharetra, sed
proin et eu felis. Est diam arcu, ipsum iaculis et varius proin pharetra.
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SECTION 3 | THE STEPS - PROTOTYPE

The Steps - Prototype

For this stage of the project, | developed high-quality mockups for the revamped AUTOPAY website and a
proposed website for the parent company, The Savings Group. Drawing from the insights gathered during
research and feedback from the team during ideation, | provided multiple wireframe options and high-fidelity
mockups for both websites, with a focus on enhancing the ease of use, clarity, and overall flow of information.
Through careful attention to detail, | ensured that the website designs accurately reflected the goals and
needs of both the users and the business.

* Text in blue and underlined are clickable links.
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The Steps - Test

After presenting the final mockups to stakeholders and receiving approval for developers to create the website,
we conducted a performance test to compare statistical data from the current and redesigned website.

Upon collecting and analyzing the numbers, it was evident that the new website outperformed the original.
Bounce rates decreased from 70% to 30%, and engagement increased from 50% to 110%. These results
demonstrated that users were able to navigate and understand the website more efficiently, leading to
iIncreased engagement and higher rates of refinance application submissions. This successful outcome
validated our initial research and ideas, and we were pleased to have created a more effective user

experience for our clients.

* Text in blue and underlined are clickable links.
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The Steps - Implement

The final step was to replace the old website with the new one and ensure that the new website was properly
maintained. To minimize website downtime and potential crashes, we performed the switch on a Friday night,
based on previous data indicating lower traffic during these hours. We closely monitored the website
throughout the weekend and thankfully, no problems were reported. Throughout the following weeks a series
up updates were performed to improve aesthetics, usability, performance and website navigation.

- Here you can view the actual AUTOPAY Website.

* Text in blue and underlined are clickable links.
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The Steps - Implement (Updates)
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SECTION 4 | THE CONCLUSION

The Conclusion

By utilizing the design thinking principles, we were able to improve the refinance website's usability and user
experience. The redesign resulted in a 40% decrease in the bounce rate and a 60% increase in engagement
and conversion rate from the site to the actual refinance form, leading to increased application submission
forms for the company. The customer service team also reported a positive user feedback, resulting in an
overall positive impact on the business.

- AUTOPAY Website
- AUTOPAY Landing Webpage

* Text in blue and underlined are clickable links.
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https://www.autopay.com/
https://save.autopay.com/

SECTION 4 | THE CONCLUSION - THE SAVINGS GROUP

The Conclusion - The Savings Group

For the proposed website, | used the information and data collected from my research on the AUTOPAY
website. Based on this, | presented multiple wireframes and high-definition mockups to the CMO and CTO.
They received the proposal positively and were interested in moving forward with the new designs. However,
due to company reorganization and reallocation of assets, the project was put on hold. Despite this setback,
the stakeholders agreed to maintain the design for future development.

- The Savings Group - Proposed Design (Wireframes-High Quality Mockups)

* Text in blue and underlined are clickable links.
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https://www.figma.com/file/2BykIDvOHKZQgqZnoszPTT?node-id=7%3A29414

SECTION 4 | THE CONCLUSION - FINAL THOUGHTS

The Conclusion - Final Thoughts

To be honest, this was one of my most challenging projects where | was given a big responsibility to make
things happen. Throughout the project, | put my expertise into practice and worked in an Agile Design
environment by continually communicating with various teams, including Marketing, Copywriters, Developers,
Product Managers, and Content Creators. | learned a lot from these teams, including how to approach different
challenges, how to compromise, and how to explain designs in different ways, as not everyone learns the
same way. I'm always eager to keep learning from anyone and everyone. In the end, we successfully
redesigned AUTOPAY's website, resulting in a reduced bounce rate from 70% to 30%, increased engagement
from 50% to 110%, and a more modern look. | was also pleased to know that The Savings Group management
team agreed to review nad implement the proposed website design in the future.
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SECTION 4 | LINKS
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Links

Figma File Links
- Brand Guidelines - AP - TSG
- Sitemap - Personas-UserFlow
« Wireframes - Mockups - AUTOPAY
« Wireframes - Mockups - THESAVINGSGROUP
- AP - LandingPage - Wireframes

PDF Links
- AUTOPAY Brand Guidelines
- The Savings Group Brand Guidelines
- AUTOPAY Competitive Website Audit
- AUTOPAY Performance Test
- AUTOPAY Site Updates
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https://www.figma.com/file/2BykIDvOHKZQgqZnoszPTT/UX-Assessment-Design-Samples?node-id=7%3A975&t=JmfQoHQJ6LWNVgvp-1
https://www.figma.com/file/2BykIDvOHKZQgqZnoszPTT/UX-Assessment-Design-Samples?node-id=7%3A2&t=JmfQoHQJ6LWNVgvp-1
https://www.figma.com/file/2BykIDvOHKZQgqZnoszPTT/UX-Assessment-Design-Samples?node-id=7%3A12288&t=JmfQoHQJ6LWNVgvp-1
https://www.figma.com/file/2BykIDvOHKZQgqZnoszPTT/UX-Assessment-Design-Samples?node-id=7%3A29414&t=JmfQoHQJ6LWNVgvp-1
https://www.figma.com/file/2BykIDvOHKZQgqZnoszPTT/UX-Assessment-Design-Samples?node-id=9%3A55622&t=JmfQoHQJ6LWNVgvp-1
https://uxcazon.com/TSGSite/AP_BrandGuidelines.pdf
https://uxcazon.com/TSGSite/TSG-BrandGuidelines.pdf
https://uxcazon.com/TSGSite/AP-Competitive-Website-Audit.pdf
https://uxcazon.com/TSGSite/AP-Performance-Test.pdf
https://uxcazon.com/TSGSite/AP-Site-Updates.pdf

SECTION 4 | END OF ASSESSMENT

p
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THANK YOU!
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